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AHHoTanus. B pabome uccnedyemcs CUHOHUMUSI U 3KEUBA/NEHMHOCMb /1eKCeM-HO-
MUHAHMO8 AUH2B80KY/bMYPHO20 MUNANCA «0eA080U Uen08eK» 8 PYCCKOM U aH2auli-
CKOM f3bIKAX HA OCHO8E MO/KOBbIX croeapeti, cnoeapeli CUHOHUMO8, O8YSA3bIUHbIX
caoeapell u Kopnyca napanienbHbix mekcmog ¢ HayuoHmanbHoM Kopnyce pycckoeo
a3bika. TIo umoeam uccae008aHusi ebi0eneHbl CUHOHUMbI C/1080COUeMAHUs 0e1080il
uenosek: Oeney, npednpuHumMamenb, busHecmeH, pupmau, deasiea, 0en08UK, OPOMU-
na (KpynHblill deney). YcmaHoeneHbl OCHOBHble aH2AulicKue 3Ke8uedaeHmbl 3mo20 Cu-
HOHUMUUecKo20 psida: businessman, merchant, owner, employer, operator. BbisicHeHO,
umo 8 napanieabHOM Kopnyce OmMHOCUMEAbHO UaCmo 8CMpeyaomcs AeKkcembl deneuy,
6usHecmeH, NpednpuHUMAamesnb, KOMMEPCaHM U CA080COUemaHue 0en08oll Uenoeex.
deMuHUMUEbl CMpeUaromcst 0080/1bHO pedKo uau omcymcmayrom. [Jenaemcs éb16oo,
umo 8 aHeAulickoM si3biKe feKcema businessman siensiemcst OOMUHAHMOL CUHOHUMU-
uecko20 psida. Ha mamepuasne napannenbHo20 Kopnyca noomegepicodemcs ycmouiuu-
goe coomeemcmeue /eKcem entrepreneur u npednpuHumamenb, merchant u Kommep-
caHm. YacmHbiM 5K8UBANEHMOM C/1080COUEmMaHust 0ea10801l Uen08eK, He OMmMeueHHbIM
8 c/106aApsX, OKA3bledemcs c1080couemarue a man of business. Ommeuaemcst noaHoe
omcymcmeue cpedu aHeAUICKUX C08APHbIX 3KBUBANEHMO8 /NeKCeMbl entrepreneur,
a maksce SIBHO HeOOCMAMOUHOe MHOMNCECmBO 3KeuedneHmos Jekcembl merchant
8 aH2n0-pyccKux caoeapsx. Jlekcembl businessman, merchant u entrepreneur okasbi-
8alomcsl 21a8HbIMU HOMUHAMOPAMU AUH2BOKY/AbNYPHOR0 MUNAJCA «0e1080U Ueno-
8eK» 8 AH2AULICKOlU NUH280KY/Ibmype.
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THE MEANINGFUL COMPONENT OF THE LINGUOCULTURAL CHARACTER
TYPE OF BUSINESS PERSON: Russian-English Parallels

E.V. llyinova

Abstract. The article presents the study of synonymy and equivalence of lexeme-
nominants of the linguistic and cultural type «business man» in Russian and English
languages on the basis of explanatory dictionaries, dictionaries of synonyms, bilingual
dictionaries and the corpus of parallel texts in the National Corpus of the Russian
Language. According to the results of the study, the synonyms of the word combination
denoeoli uenosek are identified as follows: 6usHecmeH, npednpuHumamenb, KOM-
MepcaHm, ¢upmau, Oeney, densea, sopomuaa (big businessman). The main English
equivalents of this synonymic series are identified as follows: businessman, merchant,
owner, employer, operator It was found out that the lexemes businessman, entrepreneur,
merchant and the word combination man of business are relatively frequent in the
parallel corpus. Feminitives are rather rare or absent. It is concluded that in English
the lexeme businessman is the dominant synonymic series. On the material of the
parallel corpus the stable correspondence of lexemes entrepreneur and npednpuHu-
mamenb, merchant and kommepcanm is confirmed. A frequent equivalent of the word
combination businessman, not noted in dictionaries, is the word combination a man
of business. There is a complete absence of the lexeme entrepreneur among English
dictionary equivalents, as well as an obviously insufficient number of equivalents of the
lexeme merchant in English-Russian dictionaries. The lexemes businessman, merchant
and entrepreneur turn out to be the main nominators of the linguistic and cultural type
«business man» in English language culture.

Keywords: lingua-cultural character type, Russian National corpus, a man of business,
businessman, entrepreneur, merchant.
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JIMHrBOKY/IBTYPHBIMH THUIa)KaMH Ha3bIBAIOT y3HaBaeMble 00pa3bl Ipe/iCcTaBUTe el oripe-
JleJleHHOW KynbTypsl [1, . 88]. JIMHIBOKY/IBTYPHBINA THIMaX Kak MpeMeT JTMHIBUCTUYECKOT0
W3yUeHHsI TIPe/ICTaB/IsIeT COO0I COBOKYTTHOCTD KY/IBETYPHO-513bIKOBBIX U KOMMYHUKaTHBHO-/[e-
SITeJTEHOCTHBIX TIeHHOCTeH, 3HaUeHH, yCTaHOBOK U TTOBeJleHUeCKUX peakmuii [2, c. 29].

JIMHTBOKY/IBTYDHBIA THIT@X «/1€JIOBOM Ue/IoBeK» yrKe TpHBJIeKal BHUMaHHe HCC/ie/|0Ba-
Tesnel [3]. ViccienoBancs v ero MHOKY/IBTYPHBINM SKBUBAJIEHT «aHIVIMHACKUE Gu3HecMer» [4],
TeM He MeHee TIOJIHOL|EHHOTO CPAaBHUTEBLHOTO aHa/i3a SKBUBAJIEHTHBIX JIMHTBOKY/IBTYp-
HBIX TUMaXeH B [BYX KY/IbTypax He IIPOBOAU/IOCH. 3[,eCh MOXKHO OTMETHUTh TO/NBKO paboTy
O.I1. EMenbsiHOBOI, IOCBAIIEHHYIO CPaBHEHUIO CTEPEOTUITHOTO 0Opa3a 613HecMeHa B aHITIO-
SI3BIYHOM 1 PyCCKOSI3bIUHOM JIMHIBOKY/BTYpax [5].

Byzayun abcTpakTHBIM MeHTalbHEIM 00pa3oBaHHEM, B MCC/Ie/[0BaTe/IbCKOM OTHOIIEHUH
JIMHTBOKY/IbTYPHBIM TUTAX TpejCcTaB/iseT coboi pa3HOBUAHOCTh KoHIjenTa [1, c. 88].
C.I. BopkaueB BblfiesisieT Crefyolje COCTaBJSOL[Me JTUHI'BOKY/IbTYPHOI'O KOHILIeITa:
MOHATUIHY0, 00pa3Hyto, [[eHHOCTHYIO W 3HAYMMOCTHYIO, OTpeJe/isieMyl0 3HaKOBOH CH-
CTeMOl KOHKPETHOTO eCTeCTBeHHOro si3blka [6, c. 20]. MccnemoBaHve 3HAUMMOCTHOM

MPENOJABATEND
BEN 1/2024




JIMHrBOKYNbTYPONOIUS: CPAaBHUTENbHO-TUMONOMMYECKUE UCCIeL0BaHMS

COCTaBJIAOLEH KOHIIENTa Mopa3yMeBaeT Mpex/e BCero omnpezeneHue Haubosiee yacToT-
HBIX S3BIKOBBIX €JUHUI], TIPU TOMOINU KOTOPBIX KOHIIENT OOBEKTHUBU3UDPYETCS B PEUH.
ITpu MeXBbSI3bIKOBOM COTIOCTAaBUTETBLHOM HCC/IeJOBAHUU 00s13aTe/IbHbIM /IJIs pacCMOTpe-
HUSI CTAHOBUTCSI BOITPOC MeXXbSI3bIKOBBIX IKBUBAJIEHTOB. B laHHOM pabore uccienyercs
CUHOHVMHUS ¥ SKBUBAJIEHTHOCTb JIEKCEM-HOMWHAHTOB JTMHTBOKY/IBTYPHOTO THUIaXKa «Je-
JIOBOU ueIoBEeK» B PyCCKOM U aHT/IMMCKOM si3bIKax Ha 6a3e cioBapeil CHHOHUMOB, JBYS-
3BIYHBIX CJIOBapeil U KOpIyca napasiesbHbIX TeKCTOB B HalloHaIbHOM KOpITyCe pyCCKO-
ro si3bika (HKPS).

B uccie[oBaHHBIX COBPEMEHHBIX TOJIKOBBIX C/IOBAPSIX PYCCKOTO s3bIKa OT/e/IbHAst C/I0-
BapHasi CTaThsl «JeJI0BOM UesloBeK» OTCYTCTBYeT. B cTaThbe, TIOCBAIIEHHOW TTpU/IaraTe/lbHOMY
«JIeJIOBOM», OTHUM W3 3HAu€HWM 3TOrO TPWIAraTe/IbHOTO KaK OTpe/eieHUsT uejioBeKka SiB-
JIIETCSI «3aHATBIA TIPAKTHUUECKON CTOPOHOM Jiesla, KOMMepUeCKou BhIrofoi» [7, T. 1, c. 384;
8, c. 249]; «3HaroIMii TOJIK B KOMMepuecKux fenax (o genble)» [9, T. 3, c. 683]. B apyrom
CJI0Bape HaXxOJUM C/IeAyIolTiee orpeziesieHne: «/leI0BLIMU TIOABMY Ha3bIBAIOT TEX, KTO pabo-
TaeT B KPYITHOM Ou3Hece, IPUHOCHUT CTPaHe U MojyyaeT caMm bosbinue goxomsl» [10, c. 267].
Takum o6pa3oM, MpeJCTaBIsSeTCs, UTO «/1eJI0BOM UeI0BEK» CErofiHsl — 3TO B MEPBYIO Oue-
peab Ou3HeCMeH, MO3TOMY B /JaHHOW paboTe MbI COCPEAOTOUMMCS Ha 3TOM CEeMaHTHUeCKOM
BapUaHTe BbIPayKEeHHUsI.

B c/ioBape-CripaBOYHMKE TEPMHUHOB [/l JIEJIOBBIX JIFOAEH «OWU3HECMEH» OIpe/esisieTCs
KaK «Ziejiel], KOMMEepCaHT, Tpe/ITIPUHUMATe/Tb, UeIOBEK, [IeJIaloIIni BhIroqHoe fesio» [11, ¢. 17].
B c/10Bapsix CHHOHMMOB PYCCKOTO sI3bIKa TIPUCYTCTBYET JieKCeMa Oesiel, KOTOPOl COOTBETCTBY-
0T JIEKCEMbI npednpuHuMamenb, 6GuzHecmeH, pupmau (C momMeToit pase.); densiza (C IOMeTaMH
npocm. U Heo0obp.) 1 0en08uK (C TIOMeTaMK ycmap. u npocm.). KpyrmHoro fieibiia Ha3bIBaroT
eopomuioli (c momeTow pase.) [12, c. 102; 13, c. 91].

PaccMOTpUM 3KBHBAIEHTBI 3TOT0 CUMHOHUMHYECKOTO Psifla B PYCCKO-aHITIMACKUX CJIOBa-
psix. CrioBocoueTaHue 0en1060l Uenoeek TIpe/iCTaBIeHO JIUIIb B YaCTH CJIOBapeH U MojyvaeT
eIMHCTBEeHHBIN SKBUBAJIEHT business man [14, c. 142; 15, c. 146]. Jlekcema 6usHecMeH TakxKe
HMMeeT JIMIIIb OfIMH aHTJIMUCKUM 3KBUBajeHT businessman [14, c. 41; 15, c. 48; 16, c. 529],
a pPe/IKo BCTPEUAIOLIUICS B C/I0BapsiX (eMUHUTHUB Ou3Hec-1e0u — businesswoman [16, c. 529].
¥ nekceMbl KOMMepCaHm B CJIOBapsiX BbIESIETCS IBa SKBUBAJIEHTa: 3T0 merchant v business
man [14, c. 251; 15, c. 247; 16, c. 607], a y iekceMbl npednpuHumamesnb — Tpu: businessman
[14, c. 497; 16, c. 695], owner (of a firm, of a business) u employer [15, c. 476].

Jlekcema Oe/ey B 3aBUCUMOCTH OT OLIEHOUYHBIX KOHHOTAIMA MOXKET UMeTh KaK HerTpasib-
Hble 3KBUBaJIeHTHI business man/businessman u operator (¢ TIoMeTOH pase.), Tak U OTpPHUIIa-
TeJIbHBIE; K TAKOBBIM OTHOCSTCA JieKCceMbl shark, dealer, wheeler-dealer. Takxke B cjioBapsix
TIPUBO/IATCS SKBUBAJIEHTHI CJIOBOCOUETAHUN «/Ie/TbIbl TEHEBOUM SKOHOMHUKN» — black marke-
teers U «KpyIHBIH fenell» — big dealer; mogul; big shot [14, c. 141; 15, c. 145; 16, c. 567].
JlekcemMa 8opomusia UMeeT SKBUBAJIEHT-TUIEPOHUM bigwig BO BCeX MCC/IeJOBaHHBIX C/IOBa-
psIX, HO BCTPEUAIOTCs U ApyTve 3KBUBaieHThL: higher-up; fat cat (c mometoii pase.); big shot
(c momeToit amep.), big pot, big noise, boss [14, c. 82; 15, c. 90; 16, c. 546].

B aHmIo-pyccKux CyioBapsix JeKceMa businessman mosydyaeT 3KBUBAJ€HTbI KOMMEpPCaHm,
deney, denoeoll uenoeek, busHecmer [16, c. 66; 17, T. 1, c. 201; 18, T. 1, c. 295], a 1ekcema
merchant — Kyney, (onmoebili) mopeogey u 1a8o4HUK (C TIoMeTamu amep. v woma.) [16, c. 278;
17, T. 2, c. 40; 18, T. 2, c. 438]. Takum 06pa3oM, MHOXXECTBA PyCCKUX SKBUBAIEHTOB /IBYX aHT-
JIMACKUX JIEKCEM He TiepeceKaroTcsa. UTo KacaeTcsl TPOUMX aHTJIMMCKUX JIeKCeM, TO JIeKCeMa
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owner aKLeHTUPYeT JIUIIb OfHY U3 uepT Ou3HecMeHa — o0O/afaHre COOCTBEHHOU (HUPMOH,
a iekceMa employer — Ha/luKe y Hero HaeMHBIX PaOOTHHKOB.

WTaK, rnaBHBIM 5KBUBAJIEHTOM PYCCKMX KOMITOHEHTOB CHHOHUMUUECKOTO psifia B ABYs13bIU-
HBIX CJIOBApSIX BBICTYIAeT aHIVIMHCKOe CyllecTBUTesbHOe businessman. CylijecTBUTeNbHOE
merchant viMeeT pa3Hble 3KBUBAJIEHThI B aHIVIO-PYCCKUX U PYCCKO-aHITIMHACKUX CJIOBapsiX.
B mepBbIX — 3TO KOMMEPCAHT, OM3HEeCMEH, BO BTOPBIX >KE OHO IO/yYaeT TOJIbKO COOTBET-
CTBUSI, CBsI3aHHBIE C TOPTOBJIEH, CJie[loBaTe/IbHO, yKa3biBasi Ha Oosiee y3koe MOHsTHe. DTU CO-
OTBETCTBUSI, B CBOIO OYepe/ib, OTCYTCTBYIOT B PyCCKOM CHHOHUMHYeCKOM psifly. Takum obpa-
30M, B 3TOM C/Iyuae MOXKHO TOBOPHUTH O JieKCHKOTrpaduueckol aCHMMeTpPHH.

IMpu obparrenny K Matepuany HKPS BLIprcoBBIBaeTCs cieayromiasi KaptrHa. C/oBoCo-
yeTaHue 0e1080l Uen08eK B PyCCKUX TeKCTaX IapaiesbHOro Kopryca Berpeyaercs: 30 pas.
Yairie BCero OHO mepefiaeTcst Kak business man win businessman (12 cnydaeB). Takke OT-
HOCHTE/IbHO YaCThIM SIBJIIETCS yIoTpeOsieHre hopMbl MH. U. business people (6 ciyuae).
[Tpoune ciyyau repeBoia BK/IIOUAKOT B cebsi crioBocouetaHust man of business, civil servants
u busy man. E1je B IByX C/ly4asiX aHIVIOSI3bIUHBIN SKBUBAJIEHT OTCYTCTBYET.

B mrecty ciydasix 3TO CI0BOCOYETaHHE HECeT CMBIC «IIPAaKTHUHBIA UeloBeK» U Tiepe-
BOJIUTCSI COOTBETCTBYIOIIe: practical man w go-getting fellow, a B ciyuasix ynorpebieHus
BO MH. 4. — practical people u capable people. B ogHOM U3 cilyuaeB BhIpaXeHue 3ameua-
menbHO yMHbIl U 0en1080ll uen0eeK TIepeBOJUTCS TIPY TOMOIIM CJIOBOCOUETaHUsl @ man of
remarkable ability.

B Koprmyce 1epeBOZIOB C aHIVIMKMCKOTO Ha PYCCKWH CIOBOCOUETaHHe 0e1080l Uen08eK
KaK PYCCKUI MepeBOJHOM 5KBUBaeHT BCTpedaeTcs: 34 pa3a. YUallle Bcero OHO UCIOJIb3yeT-
sl 7151 TIepefiauy CII0BOCOUeTaHusi a man of business (8 ciyuaeB) v nekcemsl businessman/
business man (5 cny4aeB). OTHOCHTEBHO YaCcTO OHO WCIIONB3YeTCs JJis TepeJaun CJI0BO-
coueTaHMM C jeKceMoil business: business travelers, business mind, business suit, brisk
for business, the more business-like. B 3Ty >ke TpPyIIITy MO)KHO OTHECTH C/Iyuail IpUMeHe-
HUSI TTepeBO/[UeCKOU TpaHC(hOpPMaLUH, B Pe3y/ibTaTe KOTOPOH UCIOB3YeTCsl TPUEM 3aMeHbI
TIPUUMHBI cefcTBUeM: We’re runnin’ a business, not a charity ward. Mbl denoeble 100U,
a He ¢punaumponbit (John Steinbeck. The Grapes of Wrath (1939) /Ixou Cretlinbek. I'po3-
Ibst THeBa (H. BomkuHa, 1940).

B HEKOTOpBIX Cyyasix CJIOBOCOUETAHUE 0e/n080l Ue108eK CTAaHOBUTCS OKKAa3HOHA/TbHBIM
5KBHUBAJIEHTOM aHIVIMMCKUX C/I0BOoCcovYeTaHut busy outsider, successful men (MH. 4.), city men
(MH. 4.). B mecTu ciaydasix 3T0 CI0BOCOYETAaHHE TepefiaeT CMbIC «TIPAKTHYHBIN UesIOBeK,
yeJIoBeK fiena». st 3TOro WCIob3yI0TCs CII0BOCOYeTaHust practical man, (their only) man,
professional man, a man of business u npuiazamenbHoe businesslike. VI, HakoHeIl, B Tpex
CJTyyasix TepeBOfiHbIe SKBHUBA/IEHThI PYyCCKOTO CJIOBOCOUETAHHS B OPUTHHAJIE OTCYTCTBYIOT.

CnoBocoyeTaHue 0e108as1 JHCeHWUHA BCTPEYaeTCsl B KOPITyce 7 pa3, ¥ BCe OHU TIPUCYTCTBY-
I0T JIMILIb B TEKCTaX-T1ePeBO/aX C aHIIMHCKOro. OHO CTAaHOBUTCS SKBUBAJIEHTOM M OXKH/IaeMBbIX
businesswomen (2 cnyuast) u a woman of business (2 ciyyast), ¥ npuiaratesbHOro business-
like, u cnoBocouetanus practical woman co 3HaueHUeM «TIPaKTUYHAst KEeHIIMHA», U IPHYACTHs
accomplished (so incredibly accomplished = do Mo32a kocmeli den06as HceHWuHa).

B mepeBojjax ¢ pycCKOTO Ha aHIVIMMCKUN jlekceMa Oesely BCTpeuaeTcs 37 pa3 U mepefia-
eTcs TVIaBHbIM 00pa3oM (B 17 ciyuasix) Kak businessman wunu business man (B ofiHOM Cy-
yae BCTpedaeTcsi BapuaHT business-man). [Ipourie BapuaHTBI BK/IIOYAIOT B Cebst JIeKCEMBI
U CyioBocoueTanus man of dffairs, man of business, operator u mipocto man. C jeKceMoit
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business cBfi3aHbI U HEKOTOPbIE C/Ty4au KCTIO/b30BaHUs MEPeBOAUYECKUX TpaHC(hOpMaLUii:
CJTIOBOCOUETaHUE penymayus deabya TiepeiaeTcs Kak reputation of being good at business,
a cjoBocoueTaHue 6onbwoll deney — Kak had had a large business. B HEKOTOPBIX Cydasx
BBIOOD 3KBUBa/IeHTA [|jisl TIepeBofia 00yC/IOB/IeH KOHHOTALUSIMUA KOHTEKCTa CJIOBOCOUETaHUS
U SIBJISI€TCS pe3yJIbTaToM NIPUMeHeHHsI TIpUeMa KOHKpeTH3aLun: 2oa1ugydckuli deney = Holly-
wood shyster; 6uposicesbie Oenbybl = stock brokers; akyuonepHbiii deney = swindling director.
U, HakoHell, B Tpex Cjlyuasix MepeBOfHbIe SKBUBAIEHThI PYCCKOU JIEKCEMBI Oe/nely B OpUTH-
HaJie OTCYTCTBYIOT.

B npouux ciyuasix jiekcema Oefey UCIO/b3yeTCs B JPYTUX 3HAUEHUSIX, HE OTpakaro-
IUX 3aHATHE KoMMepiuel. Jlekcema MoxkeT 0603HauaTh POCTO CYyOHEKTa OIpeziesIeHHOM
JlesiTeTbHOCTH: TaK, CJIOBOCOUeTaHUe noiumuueckue Oelbybl TIEPEBOANTCS Kak politicians,
a CJI0oBOCOUeTaHUe meMHbIl Oeney — Kak involved in dubious dealings. Hekotopsie miepe-
BOZAUMKY BBIOMPAIOT SKBUBAJIEHT JIEKCEMBI, YKa3bIBAKOLMH, CKOPee, HA MOPa/IbHO-/|e/I0BbIe
KauecTBa CyObeKTa: TakOBbl BapHUaHTHI repeBogia swindler w shrewd client. B pycckux Tek-
crax XIX Beka jiekceMa Oesely 4aCcTO BCTPEUAETCS B 3HAUEHUSIX «IIPAKTHUHBIN UeoBeK»
WK [JaXKe «UUHOBHHUK».

B kopriyce nepeBo/iOB C aHIVIMICKOTO Ha PYCCKUH jiekcema Oesey (Bcero 88 ciyuaeB yro-
TpebsieHuUsT) yallle BCEro COOTBETCTBYeT jiekceMe businessman/business man (25 ciyuaes),
BKJTIOUasi OAWH ciydaii ¢opMbl MH. 4., TIHUIIyIIelics uepe3 fAeduc: business-men. 3aech ke
YIIOMSIHEM CJTyYaid, PU KOTOPOM CMBIC/T JIEKCEMBI TIepe/JaeT CEMAHTHUKY CYI|eCTBUTETbHOTO-
oripezenenus: business psychology = ncuxonoeust (amepukaHckux) deabyog. Ilpoune Bapu-
AHTBI XOTS U He OUeHb YacThbl, HO B CyMMe MHOTOYHC/IeHHbI. [0 HECKOBKY pa3 B OpUTHMHa-
Jlax BCTpeuaroTcs ieKceMel speculator, dealer, financier, operator, practitioner v IpocTo men
(Bcerga MH. u.), man of business, o ogHoMy — fixer, salesman, wheeler-dealer, manipulator,
merchant, individual, house, enterprise, business (B popme MH. u.), intelligence (B popme MH.
u.), trump, suit u crnoBocoueTanuss Company Promoter, financial world u people eager for
gain. Jlekcema merchant v cnoBocoueTanue big man B popmax MH. U. TIepeBOASATCS CIOBOCO-
YyeTaHUeM KpynHbie 0elbybl.

B uHBIX ciiyuasx jiekcema Oesey B TEpeBojie MepeJaeT CMbIC/, BHIPAXKEHHBIN B OPUTH-
HaJle OTpe/ie/ieHUEeM, I7ie CyILeCTBUTe/IbHOE yKa3biBaeT Ha cyObekrta: business flop = He-
yoauHuk-Oeney, business types = 6nazoHamepeHHble Oeabybl. CX0XKHM C HUMU CTydau OT-
CYTCTBHSI B OpUTHHaJ/Ie 5KBUBA/IEHTHOTO CYIeCTBUTE/NBHOTO: grain-handling = 3epHosble
denbybl; from the Stock Exchange = 6upaiicesble denbybl; the true Stock Exchange instinct =
UHCMUHKM bupcego2o denbya; in unscrupulous hands = e pykax 6ecnpuHyunHbix 0enbyos;
busy, brutal world = epy6biii mup deabyos. Eiile B Gosibiiieli cTereHu U3MeHsIOLasi CHH-
TaKCUYECKYI0 CTPYKTYPy OpUTHHaa repeBoueckas TpaHcopmaliys pe/cTaBieHa Bapu-
aHTOM TIepeBOjia CJIOBOCOUETaHuUs1 prosperous and enterprising families Kak cbiHO8bsI npo-
yeemarowjux npednpuuMuUebIx 0enblyoe. B 0fHOM U3 c/iyyaeB MlepeBOAUYMK BOCIIO/Ib30BaICs
TIPUEMOM [IOTIOJIHEHUsI: cloBocoueTaHue other his associates mepefaHo Kak HeKOmopble
3HaKoMble OenbYbl. B HEKOTOPBIX Cilyuasix jieKcema desel yKasbIBaeT, CKOpee, Ha MOpasib-
HO-ZIeJIOBbIe KauecTBa CyObeKTa, HeXXelu Ha Ou3Hec-/1esTe/IbHOCTE: agents of obscure en-
terprises = memHbie Oenbybl; shrewd portly fellows = 30pkue ocaHucmble deabybi; as able
as this = He makoli cnocobHbili Oeney; sharp practitioners = noekue deabybl. VI, HaKoHell,
B HEKOTOPBIX C/IyyasiXx TepeBO/IHble SKBUBAJIEHThI PYyCCKOW JIeKCeMbI dedey B OPUTHHAIe
OTCYTCTBYIOT.
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CymecTBuTe/IbHOE Oe/si2d BCTPEUaeTCsl B KOPITyce (B PYCCKOM TeKCTe) JIMIIb OJWH pas3,
TioTyuasi 5KBUBaJIeHT businessman.

Jlekcema 6Ou3HecMeH B PDYCCKHUX TEKCTax IapaulellbHOrO Kopriyca Bcrpeuaercsi 20 pas.
B mepeBojjax Ha aHITIMHACKWI OHA B TOAABISIONIEM OOMBIIMHCTBE CIy4aeB MepeiaeTcs Cy-
1IeCcTBUTE/ILHBIM businessman (18 pa3). ViHble ciyuau BKJIFOUAIOT B ce0s BRIpaXKeHUe go into
business Kak 3KBHBAaJIeHT CJIOBOCOUETAHUSI cmamb OU3HECMEeHOM, Y BbIpaKeHHe in business
KaK 5KBUBAJIEHT CYIL|€CTBUTEBHOTO MH. Y. OU3HECMEHbL.

B mepeBojjax C aHIIMHACKOTO Ha PYCCKHM JieKceMa Ou3HecMeH uallle BCero siB/sieTCs
SKBUBaJIeHTOM JieKceMbl businessman/business man (48 ciayuaeB u3 88). Takke OTHO-
CUTE/IbHO BBICOKOYACTOTHA (popMa MH. 4. business people (¢ rpadyyeckrM BapHaHTOM
business-people), BcTpeuatorriasics 7 pa3. MHOXKeCTBO OPUTMHAJBHBIX CJIOBOCOYETaHUH,
TIOJTyYaloINX 3KBUBAeHT OU3HeCcMeH, TIOCTPOeHO 110 Mofiesin business + cyIjecTBUTe/b-
Hoe, 0o003Hauarolee CyOBEKT AeUCTBUS, IVIaBHBIM 00pa3oM B (opmax MH. 4.: business
professionals, business leaders, business owners, business executives, business constit-
uencies, business travelers. Tak)ke CTOUT OTMeTUTb C/ayuad, B KOTODBIX pyCCKasi JieK-
ceMa mepejjlaeT CMbIC/, BbIDa)KeHHBIN JieKCeMOW business Kak ornpefeneHueM: business
channels (menexkananbl 0as 6usHecmeHog), business acumen (manaHm 6u3HecMeHa),
business coffers (kelicbl 6usHecmeHog). VIHoria B OpUrMHaax rnpy MoMoIIy JaHHOW JieK-
ceMbl TIEPeBOJSTCS BhIpDa)KeHUsI men in business, guys in the business, a Takxe camo
cylecTBUTeNbHOE business.

[pyrue cyiiecTBUTe/IbHbIE OPUTHMHAJIA, TIEPEBO/IMMbIE KaK OU3HeCMeH, BK/IIOUAlOT B Cebst
Jiekcembl hustler, entrepreneur, investor (8eHuypHblli GU3HeCMeH, TakKe TiepeJaeTcsi CI0BO-
coueTaHueM venture capitalist), TpocTo man u visitor. B AByX ciiyuasix B pe3yJsibTare repe-
BOZIUECKUX MpeoOpa30BaHUil MPOUCXOAUT TIepepaciipe/ie/ieHde CMbIC/Ia MeX/Y JIeKCeMaMu:
CJI0BOCOUeTaHue top names in industry Tio/my4aeT repeBOJHON SKBUBA/EHT caMble Kpymble
busHecMmeHbl, a a legend in high-tech investment — 0OuH U3 camblx 3HAMEHUMbIX 8eHUYPHbIX
6usHecmeHos. Ellle B OJHOM cilyuae jieKCceMa OU3HeCMeH OCTPauBaeT OTCYTCTBYIOIIEe Cy-
IIeCTBUTE/ILHOE OpUTHHAana (another = ewje o0uH 6u3HecMeH), a B [PyrOM OHO TIOSIBIISIETCS
B MEpPeBo/ie B Pe3y/bTaTe CI0KHBIX MepeBojUeCKUX Mpeodpa3oBaHul, BbIpa)kasi CMbIC/ CJI0-
Bocouetanus deal making.

DeMUHUTUB OU3HeC8yMeH BCTPEUAeTCsl B PYCCKHMX TEKCTax JIMIIb OJWH pas, Oyayuu rnepe-
BeJleH Kak businesswoman. [Ipyroii ¢peMUHUTHB — OU3HeCMeHKA — TakKe BCTPeYaeTCs JIULIb
oJWH pa3 (C MpOHNYeCKUMHU KOHHOTAIUSMI) U Tiepe/iaeTcsl ToXe Kak businesswoman.

Jlekcema npednpuHuMamenb B pyCCKO-aHIIMHCKUX IepeBofax Bcrpeuaercs 19 pas. Yarre
BCETr0 OHa IoTyuaeT SKBUBAJIEHT entrepreneur (11 cjiydaeB); B MHBIX CJTy4asix SKBHBa/leHTaMH
BBICTYTAIOT CyIlleCTBUTe/bHBIE owner, businessman, producer v employer. B fByX ciyJasix
B TIepeBO/le COOTBETCTBYIOIL[He IKBUBAIEHTHI OKa3a/IiCh OMYyIIeHbI.

B aHmio-pycckux mnepeBofax JieKCceMa npeonpuHumamesb OKa3blBaeTCsl SKBHBAJe€HTOM
I7IaBHBIM 00pa30oM CylecTBUTENLHOTO entrepreneur (46 ciyuaeB u3 63). Crofa e MOXHO
OTHeCTH Tiepe/iauy CJIOBOCOUeTaHUs entrepreneurial conference kak KoHgepeHyus npednpu-
Humamesnell. Tak)ke MOXXHO OTMETHUTH T€pe/iauy C MOMOIIBIO JIEKCEMbI npednpuHumamesb
cMmbicna nekceM employer (3 ciyyast), business (2 ciiyuasi) ¥ TPYIIIbI CJIOBOCOUETAHUM C JieK-
cemoii business: men of business, business people, business men. B npouux ciyuasx jiekcema
WCTIONB3yeTCsl B KaueCTBe ITePeBOJHOT0 SKBUBAJIEHTa CYILeCTBUTENBHLIX investor, exploiter,
salesman, financier, contractor, cloBocoueTaHui private manipulator v ingenious gentlemen,
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a TaK)Ke yKa3aTeJbHOTO MecTonMeHus them. B fByX cylyuasix B aHIVIMIICKOM OpWUTHHAJe OT-
CYTCTBYET SIBHBII SKBUBAJIEHT JIEKCEMBI.

@®eMUHUTUB npednpuHuUMamenbHUYa BCTPeYaeTcs B KOPILyCe JIMIIb OfUH pa3: B pe3ysibTa-
Te NpUMeHeHHUs [1epeBOUMKOM NpreMa reHepanu3aliiy popMa MH. 4. npeonpuHuMamenbHu-
bl COOTBETCTBYET JIeKCeMe people opuruHara.

B pycckux opurmHanax JjiekcemMa KOMMepCaHm BCTPeuaeTcss OTHOCHUTENbHO pefko (OT-
MeueHo Bcero 12 ciyuaeB). Yallle Bcero oHa TosydaeT 3KBUBasieHT merchant (5 cnydaeB)
u businessman (4 cnyuyast). [Ipounie sKBHBa/eHThI BK/IIOUAOT trader, business friends (MH. 4.)
1 cJIoBOCoueTaHue our neighbor.

B nepeBogiax ¢ aHIVIMICKOTO Ha PYCCKUH JIeKCeMa KOMMepCaHm BCTPeYaeTcs B HECKOJIBKO
pa3 yaiile, MPUCYTCTBYS B 37 ciydasix. [J1aBHBIM 06pa3oM OHO UCIIONB3YeTCs B KauecTBe K-
BUBAJIEHTA CYLLeCTBUTE/IbHOTO merchant — 14 pa3 (Takke 0OTMeueH cobUpaTe/ibHbIN BapHaHT
merchant class v iepeBog, cioBocouetTanusi mercantile middle class Kak kaacc KommepcaH-
moe). bosiee peKu ciiydad ero WCIO/B30BaHUs [jisl TIepeBo/ja JIeKCeM U CJIOBOCOUETaHUH
businessman, MH. u. business men u business’ class; ctofia ke MO)XHO OTHECTH I1epeBO/}, BbIpa-
KeHUs1 was in business kak 6bu1 KommepcaHmom. Takyke MO>KHO OTMETHUTB €r0 UCII0/Ib30BaHUe
B KauecTBe SKBHMBa/eHTa JleKCeMbl commercial, cnoBocoderanuii a commercial character,
a commercial streak u Commercial Men (MH. u.). UyTb MeHee 4aCTOTHBI C/Iy4yau yroTpeo-
JIeHUsI IeKCeMbl B KaueCTBe KBUBaJsIeHTa JiekceM tradesman, trader w tradespeople. TIpounie
C/y4au BKJTFOUAIOT ITePeBO/] ITOM JIEKCEMOI CYILleCTBUTENBHOTO salesman, CTUMUCTUUECKYHO
3aMeHy MeCToMMeHHeM somebody 1 OTCYTCTBHe SIBHOTO SKBHBAJIeHTA.

Kak u ¢demunutB npeonpuHumamenvHuyd, GeMHUHUTHB KOMMEPCAHMKA BCTpeYaeTCs
B KOPITyCe JIMIIIb O/fUH pa3, OJHAKO el He COOTBETCTBYET HUKAKOT0 aHIIMACKOTO (heMUHUTHBA:
She had a turn for trdffic, and a marked propensity for saving <...>. au3a 6bi1a cmpawHas
ckapeda u npupodicdeHHas kommepcanmka (Charlotte Bronté. Jane Eyre (1847) / llapsioTTa
Bponre. Ixeiin Jiip (B. CraneBuu, 1950).

U, HakoHel], leKceMa 6opomu/ia He OYeHb YaCTOTHA B KopIlyce. B mepeBoziax ¢ pycckoro
Ha aHIVIMMCKUI OHa BCTpedaeTcsl JMILb 4 pasa; ee SKBUBAJIHTAMH CTAHOBSITCS JIEKCEMBI U CJI0-
Bocouetanust wheeler-dealer, big wigs (MH. u.) u big pots (MH. u.). B mepeBofjax C aHITIUHACKOTO
Ha PYCCKHI leKceMa BCTpeuaeTcsi 16 pa3 U UCTIONb3yeTcs [ijisl TepeBofia COBEPLIEHHO pa3HbIX
e[JVHUL] OPUTHMHAJIA, TVIaBHBIM 00pa3oM B ¢popMax MH. U: magnate, investor, big fellows (MH. 4.),
big shots (Mu. u.), moguls (MH. 4.), gamblers (MH. u.). VIHorzja leKceMa 60pomuia UCTIONb3YeTCs
[J1s1 yKa3aHUs B TiepeBo/ie Ha BaKHOCTh, 3HAUMMOCTE CyObeKTa: TakKOBbI CJTy4au UCITO/Tb30BaHUSI
3TOTO CYIIeCTBUTEILHOTO JIIsl TlepeBofia cloBocodetanui principal leaders m man influential
in local affairs. B apyrux ciyuasix OHa UCITONb3yeTCs [yisl yKa3aHusl Ha CyObeKTa, aHa/IoTUIHO
siekceme Oeney: politicians = noaumuueckue gopomunbl; shrewd = onacHbliil eopomuna; little
and big = KpynHble gopomu/bl U MeaKomd. B ofiHOM cityuae TiepeBofiuecKrie ipeoOpa3oBaHus
NIPUBOZAT K TOMY, UTO BBIJ|e/IUTh ee SIBHbIM S5KBUBa/IEHT CTAHOBUTCSI HEBO3MOXKHO.

Takum 006pa3oM, aHanu3 Napasvle/bHOrO TeKCTOBOTO KOPILyca M03BOJISIET CAeNnaTh Cefy-
I0IL{1ie BBIBOZBL. B KOpITyce OTHOCHTE/FHO YacTO BCTPEUaroTCsl JIEKCeMbI deney, bUuHecMeH,
npeonpuHumamenb, KOMMepCaHmM W CIOBOCOYETaHHe O0en080U uenoeek. Jlekcembl Oensiea
U sopomusa obaZjaf0T HEBBICOKOM YaCTOTHOCTBIO, a JIeKCeMa (pupMay OTCYTCTBYET BOBCe.
DeMUHUTHBLI 0e108as1 JCeHWUHd, OusHeceymeH, OU3HECMEHKd, npeonpuHuUMamenbHUyd
Y KOMMepCAaHMKa TakKe BCTPEYAIOTCsl JOBOJIBHO PeJKO, a JiepUBaLlMOHHas HHHOBALWs 6u3-
Hec-1edu OTCyTCTByeT BoBce [19].
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JlekceMa businessman sIB/ISI€TCS JOMUHAHTONM CUHOHUMUYECKOTO Psifia B aHTTIMACKOM SI3bI-
Ke: OHa UCI0JIb3yeTCsl Kak MepeBOAHON SKBUBA/IEHT BCEX BBILLIEYTIOMSIHYTHIX BBICOKOUACTOT-
HBIX PYCCKUX JIEKCEM M CJIOBOCOUETaHHsI Oeq1080ll uenosek. Ha marepuasie mapasie/ibHOrO
KOpIlyca TIOATBEP)KAeTCsl yCTOMUMBOE MeXbsI3bIKOBOE COOTBETCTBHE JIEKCEM entrepreneur
U npednpuHumamenb, merchant u kommepcaHm. YacTHbIM 5KBHBaJIeHTOM CJIOBOCOYETaHUsI
denoeoli uenoeex, He OTMEUEHHBIM B CJIOBApSIX, SIB/ISIETCS] CJIOBOCOYeTaHue a man of business.
JlekceMmbl deney v 0COOEHHO 80POMUAA IEMOHCTPUPYIOT OOJIBIIOE KOTUUECTBO MEPEBOHBIX
9KBHBAJIEHTOB, UTO CBSI3aHO C HX TOJIMCeMHel, 0TMeueHHOH B C/I0BapsiX.

CpaBHeHHe C JAaHHBIMHU JBYSI3bIUHBIX C/IOBApei MO3BOJIsIeT OTMETUTh TIOJTHOe OTCYTCTBUE
JIEKCEMBI entrepreneur Cpelyl aHTIMACKUX JKBUBAJIEHTOB BBIIIEONMCAHHOTO PYCCKOTO CH-
HOHUMUYECKOTO psifia, a TakKKe SIBHO HeJOCTAaTOUHOE MHOXXEeCTBO SKBHBA/IEHTOB JIEKCEMbI
merchant B MCC/IeIOBaHHBIX aHT/IO-PYCCKUX CyioBapsiX. C yUeTOM BHINIECKA3aHHOTO SKBU-
BaJIeHTHBIN aHTJIMMCKUN CMHOHUMUYECKWH Dsifi TIpe/CTaB/sieTCsl ONpaBAaHHbIM BLICTPOUTh
KaK MHOKECTBO U3 JIeKCeM businessman, merchant v entrepreneur Kak IJlaBHbIX HOMUHAaTOPOB
JIMHI'BOKY/IBTYDHOTO THIa)ka (BO3MOXKHO, /100aBUB K HUM CJIOBOCOoueTaHue d man of busi-
ness). IIpouvie J1eKCEMBI U CJIOBOCOUETAHUS JTUOO SIBJISIFOTCSI OKKA3WMOHAIbHBIMU KBUBAJIeH-
TamH, MO0 CTUTUCTUYECKU MaPKUPOBaHBI.
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